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History is the study of the past. Much of what we know about early
history has been handed down through the practice of storytelling.
Since the dawn of time, whether oral, written or pictorial, people
have recorded the events, individuals and activities that shaped
their lives.

Some accounts record actual events. Others were about individuals
of notable accomplishment or character. Many were created to
teach a lesson.

In 2015, M.C. Gill Corporation will celebrate its 70th anniversary.
As we approach this milestone we are keenly aware of our story and
it seems apropos to recount another story of a young man who
embraced great risk to reach the stars.
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For 70 years, the Gills have been at the helm
and they lead by example, maintaining critical
leadership roles in the daily operations of the
company. They infused a work ethic, quality
standard and customer commitment that is
legendary in the aerospace industry.

Business is important, but so is balance,

so the Gills bolstered their children’s

formal education with an assortment of
extracurricular activities plus exposure to the
inner workings of the company. When the
Gills’ sons reached adulthood, they accepted
positions with the family business.

Over time, M.C’s small business steadily
grew into a large corporation and with that
growth came change.



In 1991, Stephen Gill
became the CEO. This
allowed M.C. to step
back a bit while the staff
continued pursuing
game-changing product
advances and new
technologies as wide-sweeping industry
changes were occurring.

Throughout the next two decades,

Stephen Gill steered the corporation
through an aggressive strategic plan that
included acquisitions and organizational
enhancements. As the new millennium
dawned, the corporation could boast a
global presence with manufacturing sites
in Northern Ireland, France, Maryland and
Ontario, California.

Each subsidiary offered unique capabilities
which complemented the parent corporation.
Vertical integration allowed the corporation
to maximize efficiencies by offering a broad
array of products and services to satisfy global
market demand.

In 2009, the third generation Gill family
member joined the corporation at the

El Monte campus. Stephen Gill’s daughter,
Jennifer Gill, had recently held positions

in advertising and product development in
non-aerospace industries. Jennifer joined

the corporation and began in the production
department bringing the same Gill work ethic
and commitment to quality.

In 2010, after 65 years in business, M.C. handed
over his keys and officially retired. Stephen
realized it was the ideal time to critically
reevaluate the strategic long-term direction of
the corporation. He turned to a trusted ally, his
brother Phil, as they began a serious discussion
about the future of M.C. Gill Corporation.

Through careful planning and sound fiscal
management, M.C. Gill Corporation had
weathered various industry and global
economic downturns. Stephen and Phil
conferred with the shareholders and came to
agreement it was time to share their new vision
for the corporation’s future.
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Going forward, we honor the memory of the
founder by capitalizing on the challenges and
opportunities that lay ahead.

Our customers will still see the famous
red G in our logo. Our commitment to
our customers remains a top priority and
our entire staff is dedicated to the ideals
established 70 years ago.

We will still produce and offer the same
high-quality, innovative products and
services that our reputation was built on (in
accordance with OEM specifications, testing
requirements, finishing needs or special
handling requests).

We will preserve our legendary customer
relationships through key practices. First,
through dedicated customer service
representatives at each of our locations.
When you call our offices, submit a website
request or send us an email, you will hear
from a live person who is knowledgeable and
cares about your composite needs.



Second, our field sales managers and
independent representatives are available
worldwide. They are responsive and
familiar with their region as well as current
market trends.

Finally, we have completed upgrades to
our internal accounting and production
systems to ensure we can respond to our
customers’ needs in a timely, consistently
accurate fashion.

Our corporate magazine, The Doorway,

(50+ years in publication), will continue to
showcase our capabilities, product offering,
services, market trends and relevant industry
related information.

We remain ISO 9001: 2008 AS9100 Rev C
certified and are fully ITAR compliant.
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THE GILL GROUP OF COMPANIES

4056 Easy Street, El Monte, California 91731
phone: 626 443-4022 fax: 626 350-5880
email: info@thegillcorp.com

ALCORE
BRIGANTINE

Alcore, Inc. Alcore Brigantine, Inc.
Lakeside Business Park, Route de I'Aviation
1502 Quarry Drive 7, allée Etchecopar
Edgewood, Maryland 64600 Anglet France
21040 USA phone/téléphone:
phone: 410 676-7100 +33 (0) 559 41 25 25
fax: 410 676-7050 fax/télécopie:

email: sales@alcore.com +33 (0) 559 41 25 00
Alcore Overnight email: sales@alcorebrigantine.fr
Expedited Delivery

email: overnight@alcore.com

Alcore does not sell sandwich

panels. Contact The Gill

Corporation for these products.

The Gill Corporation Europe Ltd.
23 Enterprise Road,
Balloo Industrial Estate South
Bangor Co-Down
BT19 7TA, N. Ireland
. phone: +44 (0) 2891 470073
Castle Industries, Inc. fax: +44 (0) 2891 478247

of California email: sales@insoleq.co.uk
601 South Dupont Avenue

Ontario, CA 91761-1502 USA
phone: 909 390-0899

fax: 909 390-0898

email: info@castleindustries.net

www.thegillcorp.com
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What five-letter word becomes shorter when
you add two letters to it? Short

What word begins and ends with an “E” but
only has one letter? Envelope

What has a neck but no head? A bottle
What type of cheese is made backwards? Edam
What gets wetter as it dries? A towel

Which letter of the alphabet has the most water?
The C

What starts with a “P”, ends with an “E” and has
thousands of letters? The Post Office!

What has to be broken before you can use it?
An egg

Why can’t a man living in New York be buried
in Chicago? Because he’s still living!

What begins with “T”, ends with “T” and has
“T” in it? A teapot

How many letters are there in the English
alphabet? There are 18: 3 in “the”, 7 in “English”
and 8 in “alphabet.”

Anagrams

Debit card = Bad credit

Eleven plus two = Twelve plus one
Vacation time = I am not active
Conversation = Voices rant on

Hot water = Worth tea

The eyes = They see

The Detectives = Detect thieves
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The country side = No city dust here
Mummy = My mum

Dormitory = Dirty room

Silly Animal Jokes

Why do bees hum? Because they don’t know
the words.

What happened to the cat that swallowed a ball
of wool? She had mittens.

What do you call a fish with no eyes? A fsh.

Where do cows go with their friends? The
moooovies!

What do you call a fly without wings? A walk.
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